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•

Think of an industry with which you are familiar.

Discuss the major elements of a business model

and apply it to the industry chosen. What features in the model appear to be a standard compared
to other industries?

•

What are the steps in the process of customers' needs and wants identied in the chapter as dened
by Dorfman?

•

Or: Refer to the section of this chapter entitled Identifying customers' wants successfully. In Dorfman's framework three steps lead to the identication of customers' need and wants. This process ends
on the validation of needs. What would be a further step geared to identify future needs?

•

Read the case about the Market research to determine the potential market for funeral services in
Monterrey, Mexico.

·
·
·

∗ Version

What objectives would you propose for this study?
Methodology suggested?
What policies could be derived from the information obtained by the Marketing Research study?
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