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Abstract
This module discusses the various categories of electronic commerce based on the transactions and
the relationships between the key stakeholders.

Electronic commerce can be categorised into dierent types by identifying the transactions and the
relationships between the key stakeholders. According to Turban et al. (2010), the most common categories
are as follows:

Business-to-business (B2B)
In this category, all the stakeholders (i.e. the buyers and the sellers) are businesses or organisations. One
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example for this type would be companies such as SAP
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and Oracle

selling enterprise resource planning

(ERP) software applications to manufacturing companies.

Business-to-Consumer (B2C)
This category involves businesses or organisations selling products and services to the end consumer
(i.e.

businesses and organisations selling goods and services to the general public).

Buying a book from

Amazon.com can be categorised as B2C.

Business-to-Business-to-Consumer (B2B2C)
A more recent categorisation is B2B2C where companies or organisations sell products and services to
other companies and organisations; who in turn provides the product or service to its client base or sta. An
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example for this scenario would be a marketing company buying BlackBerry

smart phones from a telecoms

service provider to give to the marketing sta or road warriors who are on the road promoting products.

Consumer-to-Business (C2B)
With technology and access to technology becoming cheaper, end consumers who are the general public
can now sell products and services to businesses. A housewife who sells cake recopies online to bakeries and a
web developer selling his web design skills to a used-car dealership to setup an online catalogue are a couple
of examples for C2B electronic commerce.

Intrabusiness EC
This category relates to transactions taking place within an organisation where products and services are
sold or exchanged between departments and employees. The professional education center of a University
providing training on statistical analysis to the sta can be considered as an example for this category.

Business-to-Employees (B2E)
This category can be considered as a subset of B2B2C and Intrabusiness EC. Both the examples of the
company providing smart phones to road warriors and the professional education center providing training
for University sta fall under this category.
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Consumer-to-Consumer (C2C)
C2C has become a major part of electronic commerce in the recent years due to platforms such as ebay
and PayPal
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which empowers the general public to buy and sell products directly from other individuals.

Buying a used mobile phone on ebay is a good example of C2C electronic commerce.
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